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Summary of the net daily reach of the main TV broadcasters on air and online in 2020 ®. Closs
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Daily reach 2020 — net reach of TV broadcasters. All New Zealanders 15+

« Net daily reach of TVNZ: 56%
— Includes TVNZ 1, TVNZ 2, DUKE, TVNZ OnDemand

« Net daily reach of Mediaworks: 25%
— Includes Three, SNOW

« Net daily reach of SKY TV: 22%
— Includes all SKY channels and SKY Ondemand

Glasshouse Consulting June 20 2



The difference in the time each generation dedicate to different media each day is vast. 60+ year e
olds spend an average of nearly four hours watching TV and nearly 242 hours listening to the radio \ZOnAir
each day. Conversely 15-39 year olds spend nearly 2% hours watching SVOD, nearly two hours a ""’"A""/
day watching online video or listening to streamed music and nearly 1% hours online gaming.

Time spent consuming media 2020 — average minutes per day. Three generations of New Zealanders
Q: Between (TIME PERIOD) about how long did you do (activity) for?
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Note: in this chart average total minutes are based on all New Zealanders
and includes those who did not do each activity (i.e. zero minutes).
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Media are ranked in order of daily reach among all New Zealanders.

Base: All New Zealanders aged 15-39 (n=630), 40-59 (n=463). 60+ year olds (n=418). Glasshouse Consulting June 20 3



Summary of usage and trust of all news sources surveyed. ® Glasshouse

NZ On Air
Irirangi Te Moty
\ /

Sources of news and information during COVID 19 lockdown (all sources)

Q: Which of the following sources of news and information did you use to keep updated about the COVID 19 outbreak?
And of these, which was your most trusted source of news that you used to keep updated about the COVID 19 outbreak?

TVNZ news/updates (TV, online) 28% 19% News on another radio station .
Stuff A% 22% Another NZ newspaper .
NZ Herald (online, print) FZEZ 18% Spinoff Ilﬁ3%
Three News/Newshub (TV, online) Doctor or healthcare provider I 2%
Social media (Facebook, Twitter) posts from news media e} 817 Newsroom I 2%
Official Covid 19 website BB 01 Another NZ online news site I 2%

Friends,family/whanau 1 14% Neighbourly I 2%

RNZ (radio, online) FEEZE: Maori TV news I2%

Social media (Facebook, Twitter) posts from friends/family 18 8L A regional TV channel I 1%

Sources included in survey but used by
Social media (Facebook, Twitter) community news groups 9% Pacific Media Network Il% less than 1% of New Zealanders:
* National Business Review

; e Community Access Radio
Overseas news websites 19 =\ ®m Most trusted source . Waatea News

Newstalk ZB 106 m Also used

Note: In 2020 this question was asked of a reduced base size of n=1,053.

Base: All New Zealanders 15+: (2020 n=1,053). Glasshouse Consulting June 20
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