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Younger people

1. Younger people have a distinct media profile.

Distinguishing younger people’s media profile are their
preference for comedies, and their use of online videos
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Young respondents were also EE—

and streaming services on mobile devices.

Compared with all
respondents, younger

Younger people
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watching online videos

respondents aged 16-24
were above average in terms
of watching online videos
and paid streaming services.

watching paid streaming services
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Free-to-view televisi

In comparison, they were
below average in terms
of watching Free-to-view
television.

watching mobile devices
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also above average in terms
of watching on mobile
devices such as laptops/

watching on smart phones

notebooks and smart 5

phones.
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watching on smart TVs
In comparison, they were
below average i )
~watchi

above average in terms of
their preference for comedies
and animated programmes.

In comparison, they were
below average in terms

of their preference for
documentaries and current
affairs programmes/
investigative journalism.
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elated changes that

r people’ are defined as ew Zealanders 16-24 years of age. They currently represent
approximately 15% of the New Zealand population (2018 Census of Population & Dwellings).

In line with watching
video and streaming
services, over one-half
mostly listened to Spotify
and YouTube music.

'They were also the most
likely to state that they
listened to these because
they were ‘great company’.
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listening to YouTube music
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listened because ‘It’s great company’
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(continued)
3. However, younger people who don’t watch
New Zealand-made TV/online content are open
to the idea of watching New Zealand-made TV/
2. Younger people who don’t watch New Zealand- online content.
made TV/onI!ne content don’t believe there is . w Younger people who don't currently watch New
much for their age group. Compounding this 1s‘the fact Zealand-made TV/online content were as likely as all
ABAEAS LR st that they were more likely other age groups to state they would watch more New
et e o E — than other ‘age groups to ’ s prerroi SN oy Zealand-made TV/online content. Only eight percent
ad watched aNZ made TV/online programme agree that’ to be hOﬂCSt, I'm e e s e N[k HEerE
Watched a NCW Zealand— on last viewing occasion or recently stated that none ot a list o pOSSl € C anges nitiatives
de TV/onl; not sure what New Zealand would encourage them to do so.
MEPE _ on %ne 'prograrnr.ne programmes/shows are
on their last viewing occasion e These young respondents were as likely as respondents
or recently. in all other age groups to state they would watch more

In comparison, they were New Zealand-made T'V/online content if it was ad free

Focusing on those who had
and the quality improved, as well as if:

h . less likely to agree that, New
New Zealand programmes reflect a New
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gc g (NP g ;1 i special about seeing familiar g\ Zesandvoices — these programmes/shows
man €W ALe€aland-made : g
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