
$ $

$ $$ $

$ $
$ $

$ $

$ $$ $$ $$ $$ $

$ $

$ $ $ $$ $ $ $

$ $

$ $

$ $

$$

$ $ $$

$ $

Weekly Media Reach

Daily Music Turnaround

Generation Gap Ethnicity Differences

Daily Ondemand Reach

Daily Media Reach

Source: NZ On Air/Glasshouse Consulting

Where are the 
audiences?

Traditional 
media

Online 
media

Viewers using 
ondemand as a 
content source 
has increased to
32%

Viewers using 
ondemand to 
catch up has 
fallen to
51% 

CDs/iPods 
reach
20%

Spotify
23%

daily 
reach

YouTube
19%

daily 
reach

Streaming 
services 
reach 
39%

Linear TV 
reach
82%

Linear TV 
reach
66%

Broadcast 
Radio reach
78%

Broadcast 
Radio 
reach
55%

SVOD 
reach
62%

SVOD 
reach
37%

Spotify has 
overtaken YouTube 
as the most popular 
site for music

Rapid growth 
means streaming 
now reaches 
5th biggest daily 
audience

Physical formats have 
decreased to reach 
1 in 5 NZers each day

2.5 hours 
per day

1.5 hours 
per day

1 hour 
per day

No change 
since 2016

13% decline 
since 2016

PAY TV FREE TO AIR

NZ SVODOVERSEAS SVOD

15% increase 
since 2016

85% increase 
since 2016

39% increase 
since 2016

52%

54%

48%32%

Overall reach 
of ondemand 
has remained 
stable

More likely to watch 
Online video and 
listen to streamed 
music

Asian 
New Zealanders

Less likely to watch 
linear TV, ondemand, 
NZ SVOD or listen to 
radio or podcasts

Significant change in way viewers use ondemand

TVNZ 
OnDemand 
reach has 
increased

Free To Air 
remains 
stable but Pay 
TV declined

Slight decline 
in listeners

54%

SVOD 
penetration 
of all homes

NZ 
Netflix 
reaches
27%

The rates of growth in online media have slowed since 2016. The rates of growth in online media have slowed since 2016.

Generation gap 
has widened
since 2016

Generation gap 
has lessened
since 2016

Audience 
decline is 
driven by 
younger NZers

Audience 
growth driven 
by older NZers 
adopting online

15 - 39 
years old

15 - 39 
years old

45+ 
years old

45+ 
years old

45% increase 
since 2016

16% decline 
since 2016
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